
How does a solo attorney  from New York generate over $7 million in 
legal settlements from lawyer video marketing?

Iʼm going to share with you the answer to that question. But first, 
I want to share with you this remarkable story  that will give you a 
clear insight into how video marketing works.

On July 22, 2013, a story appeared in the New York Post about a 
48-year-old gentleman who arrived at terminal 4 of JFK airport, 

collapsed and died. The article suggested that because the Port 
Authority officers could not gain immediate access to terminal 4, 

which was newly renovated and the first responderʼs swipe cards did not 
work, the article suggested that the delay  in getting to this gentleman may have caused 
or contributed to his untimely death.

I TOOK IMMEDIATE 
ACTION...

I immediately saw an 
opportunity  with this 
story. That morning I 
created a video not 
just about the news 
story itself, but I took it 
one step further.

I wanted to create 
great information so 
that if this gentlemanʼs 
family was searching 
online for information, 
t h e y w o u l d 
immediately recognize 
tha t I have g rea t 
i n f o r m a t i o n t h e y 
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needed to know. 

In addition, if there were other family members of wrongful death victims who were 
searching for information, this would also help  them understand how wrongful death 
cases work here in the state of New York.

The video I created described not just what happened to this man but also what this 
family would have to prove if they were going to go forward with a wrongful death 
lawsuit. The family would have to show that the delay in getting emergency service 
workers to him made a difference in the outcome.

By late afternoon of July 22 I uploaded that video online and optimized it. Importantly, I 
did not use the manʼs name who had died. I did not identify this gentleman by  name in 
the video, nor in the headline nor in the description.

Exactly  4 days later on July 26, I received both an e-mail and a telephone call from a 
close family  friend of the gentleman who died at JFK airport. The e-mail was 
remarkable.

The e-mail said that the family had seen my YouTube video and they wanted to retain 
me to help them. This was amazing.

WHY DO I SHARE THIS WITH YOU?

I share this with you for two important reasons. 

The first is that the family  was looking online for information and they were looking for 
an attorney to help them. The second is that they found my YouTube video, found it 
compelling and found it compelling enough to want to pick up the phone and call me. 

The last point I need to mention is that the e-mail presumed I was the right lawyer for 
them and that they  wanted to hire me. This man didnʼt contact me telling me that he was 



interviewing three attorneys and was looking for the right one. Instead, my video 
convinced them that I was the right one for them. That is a dramatic shift from what 
most attorneys do.

WHAT MOST LAWYERS DO...

Most lawyers have to justify to a new potential client why they are the right one for their 
new potential client. They spend an hour in a consult with them and half the time is 
spent explaining why the new client should sign up with them. 

With this type of video marketing, we reverse that process so now it is the new prospect 
who is literally applying to be taken on as a client in your law firm.

ASK YOURSELF THIS IMPORTANT QUESTION...
As I go through this discussion, I want you to ask yourself whether video marketing 
really works.

15 YEAR OLD HAS TWO TEETH INCORRECTLY PULLED

Let me share with you the story of a mom who believed that her 15-year-old daughter 
had improper dental care. 

Her daughter had gone to the orthodontist for the purposes of evaluating whether she 
needed braces. The orthodontist determined that she needed to have certain teeth 
extracted in order to make room in her mouth to allow adult teeth to come down and put 
braces on. This young girl went back to her dentist with specific instructions from the 
orthodontist about which exact teeth to pull. Six months later, upon returning back to the 
orthodontist for follow-up, it was learned 
that this young girl had two permanent 
teeth extracted instead of two baby 
teeth.

Later that day, mom went online to look 
for information about dental malpractice 
and found a video I created titled 
“Dental Implant Horror Story.” She found 
that video interesting and compelling 
enough to pick up  the phone and call 
me to ask for more information.

It turns out that mom and her daughter 
had a valid case that I was able to settle 
for$97,500 shortly  before jury  selection. 
That generated an attorneyʼs fee for me 
of $26,659.49.



Ask yourself, “Does video marketing work?”

ELDERLY WOMANʼS FEEDING TUBE REMOVED, REINSERTED INTO WRONG 
PLACE, DEVELOPS SEPSIS & DIES

I also want to share with you the story of a very sick elderly woman who was in the 
intensive care unit. She required a feeding tube. The feeding tube had been in for 
almost 2 weeks when the doctors decided it was time to take it out, clean it and reinsert 
it. The problem was that when they reinserted it, they  put into the wrong place. Then 
they restarted the nutritional feedings.

This resulted in a massive infection known as sepsis and an untimely death shortly 
afterward.

This woman had five adult children and when they were told that their mom had sepsis, 
the eldest daughter went home after mom died, went online and typed in the following 
search term: “What is sepsis?”

She found a video I created titled “What is sepsis?”

She found that video compelling enough to call me for more information. 
After doing a thorough investigation, it turns out they had a valid case. Shortly  after 

starting that lawsuit I was able to settle 
tha t case fo r $250 ,000 . Tha t 
generated an attorney ʼs fee of 
$74,020.14.

Again, I want you to ask yourself, 
“Does video marketing work?”

FAILURE TO DIAGNOSE DENTAL 
DECAY

Let me share with you another dental 
ma lp rac t i ce s to ry  i nvo l v ing a 
gentleman whose dentist failed to 
timely diagnose decay underneath his 
dental work. As a result of that he 
needed extensive dental restoration. 

How did this gentleman find me? He 
watched the same video as described 
above, “Dental implant horror story” 
that compelled him to pick up the 



phone and call to ask for more information.

I was able to settle his dental malpractice 
case for $150,000 which generated an 
attorneyʼs fee of $48,166.45.

I ask you to consider this question, “Does 
video marketing work?”

WHY ARE YOU READING THIS REPORT?

You are reading this report because in all 
likelihood you have not yet started to create 
video to market your law firm. If thatʼs the 
case, I want to suggest to you that you are 
intentionally ignoring the second largest 
search engine in the world.

As you probably know, Google is the first largest search engine in the world. The 
second largest search engine is YouTube. I recognize that you are spending 
considerable time, energy and financial resources to try and get your website 
recognized by Google to get onto the first page so that new prospects can find you.

However, if you have not yet begun to use video to market your practice, you are 
literally ignoring the second largest search engine in the world.

Did you know that Google owns YouTube and there is a clear interconnectivity between 
the two? Did you know that over 1 billion videos are viewed monthly on YouTube? This 
number goes up every single month.

If you continue to not use video to market your law firm, you will be leaving great 
opportunities on the table that will prevent people who are actively searching for you 
online and searching for great information to find other attorneys who have already 
taken advantage of this great messaging tool.

YOUʼRE SEARCHING FOR NEW WAYS TO GENERATE CALLS

Youʼre looking for new and innovative cutting-edge strategies that will take your legal 
marketing to the next level. You are frustrated with your current marketing efforts...I 
know what youʼre feeling. I have been in your shoes and Iʼve struggled just like you.

I understand your frustrations. I understand your goals and desires. In fact, I am a 
practicing lawyer just like you and not some marketing guy trying to sell you something.

LAWYERS WANT TRIED & TESTED STRATEGIES THAT HAVE BEEN PROVEN 



You realize that video is a great way to communicate with people who have a legal 
problem and are searching for an attorney in your niche. 

Thereʼs only one problem...you donʼt know how to create great educational video that 
will communicate your knowledge to those who are actively searching for this 
information.

Let me share with you some ideas and strategies that I teach to lawyers across the 
country when they create video to market their law firms. This will give you an idea of 
different topics you can consider creating an action plan to get you to your goal of 
creating an entire video library to market your law firm.

Lawyers who want to use video focus primarily on the type of equipment they should be 
using. However, I will tell you right now to ignore the type of the equipment that you 
need. 

IGNORE THE EQUIPMENT FOR NOW

The reason is that 99% of attorneys who create video to market their practice are not 
do-it-yourselfers who want to learn how to become a video producer, video director and 
a video publisher. Instead, 99% of the attorneys simply want an experienced, tested and 
tried video marketing company to help  them create video so they can go back to doing 
what they do best.

Thatʼs exactly why I created the Lawyers Video Studio to help attorneys just like you 
create great educational video that gets viewers to recognize that you have important 
information that they need more of.

As the only practicing trial lawyer in the country who helps other lawyers create video to 
market their law firms, I have a unique advantage and perspective that no other video 
company can claim.

Instead of focusing on the equipment let me share with you some concepts that you can 
and should focus on. In other words I want to direct your attention to different ideas you 
can talk about in your videos.

1. Controversy
2. Trends
3. Case law and analysis
4. Cases handled
5. Procedures
6. Stories



CONTROVERSY
Let me give you an example. There always controversies going on in your area of law. 
Identify  one of them and then take a position. You can explain to the viewer what the 
controversy is and why you feel your position is right.

TRENDS
News trends are always a fantastic topic to discuss. Thatʼs because lots of people are 
interested in whatʼs going on in the news. If you can now create an educational video 
that piggybacks on one of the hot trend in news topics, you will get traffic to your video.

Let me give you a great example. Not long ago the actor Michael Douglas was 
diagnosed with throat cancer. What made that story so interesting to me, as a medical 
malpractice attorney, was how he got throat cancer. According to news reports he 
developed throat cancer from oral sex as a result of human papilloma virus.

I created a video that not only  discussed Michael Douglas developing throat cancer but 
focused it on failure to diagnose cancer cases. It was a great opportunity  to use the 
news story as a jumping off point to begin discussing failure to diagnose cancer cases 
here in New York.

CASES	  HANDLED
Another great topic are cases that youʼve handled in the past. An important caveat is 
never to discuss active ongoing cases in your videos.

When you discuss cases you have handled in the past, keep  in mind that your viewer 
wants to know what the key issue in the case was. What was the legal issue that you 
were able to help solve?



Importantly, if you could tell a brief story about the case that you handled, that is much 
more compelling than telling your viewer about legal citations and names of cases. Also, 
remember that every single video you create, even though they are education-based 
videos, must always have a call to action.

A call to action can be to get a viewer to call you for more information, to request your 
free book or CD, or some other great information you have for them.

Each one of these topic areas are fertile ground for creating entire series of great 
educational videos. I use each one of these topics in my own personal marketing of my 
solo practice.

A LITTLE BIT ABOUT ME...

In case you donʼt know, Iʼm a solo medical malpractice trial lawyer practicing in one of 
the most competitive markets in the country. The amazing thing is that with video 
marketing, Iʼm able to compete with the biggest law firms in Manhattan. 

You may be curious to learn how I got started creating video to market my solo practice.

In 2005 I was learning a concept called ʻeducation-based marketingʼ from two really 
smart people. At that time, there was nobody who was creating educational information 
for online viewers except for these two people. They advocated to write articles and 
blog posts that helped your ideal client and consumer understand information that they 
were looking for.

At the end of 2005 and the beginning of 2006, thatʼs exactly what I started doing. I 
created articles and blog posts and put them up on my website. These were great 
informative articles that helped people learn about different topics in the law.

Coincidentally, at the same time there was a small little website that came online that 
claim that they were accepting user generated video content. It also had a funny name 
to it. It was called YouTube.

NOBODY KNEW WHAT YOUTUBE WAS AT THAT TIME

There were no attorneys in the country who were using it to teach and educate people. 
Instead, some enterprising advertising agencies took their lawyerʼs television 
commercials and uploaded it to YouTube believing that some people would voluntarily 
want to watch an attorney commercial. 

The only  thing I thought of when I saw lawyer television commercials posted on 
YouTube was “This is crazy. Nobody in their right mind would want to watch a lawyer 
television commercial voluntarily.”



Remember, in 2006 there was nobody in the country  who was teaching other people 
how to create video.

I knew nothing about video, audio or lighting. But I had an idea...

Why couldnʼt I create a video that helped educate my ideal client and consumer? 
Wouldnʼt it be a great way to communicate a message in the form of a video?

It took me weeks of frustrating effort to figure out how to create a video. My kids actually 
had to show me how to turn 

on the WebCam on my Mac 
computer. This 

was nothing more than a 
tiny pinhole camera.

The first v ideo I ever 
created was the worst video 
in creation. 

The lighting was horrible. It 
was dark. It was pixelated 
and grainy. There was 
reflection in my eyeglasses 
because I was sitting so 
close to the computer 
screen. I put up  a projector 
sc reen beh ind me so 
people couldnʼt see me 
shooting video in my home 
office.

SOMETHING REMARKABLE HAPPENED...

When I finally figured out how to put this crappy, six minute video online, something 
remarkable began to happen.

I began to get calls from people who actually watched this video and were calling my 
office to ask me questions about the information I discussed. I couldnʼt believe it.

That was the beginning of the attorney video revolution. 

There are some people who believe that I was the pioneer of lawyer video marketing 
and the first lawyer in the country to create an educational message in the form of a 
video and put it online. Remember, weʼre not talking about CLE lectures. Weʼre talking 



about bite-sized informative and educational videos that are designed to teach and 
educate my ideal clients and consumers.

Want to know what the title of this video was?

It was “How to hire a New York medical malpractice attorney.”

That was the spark that caused 
me to create hundreds and 
hundreds of videos to market my 
solo law practice. Currently, I 
have over 900 videos online. 

As I became more proficient at 
learning how to create better and 
better quality videos, I soon 
realized that I could begin helping 
other lawyers across the country 
do the same thing that I was 
doing for myself and my 

practice. That was the beginning 
of the Lawyers Video Studio.

Currently, I lecture to attorneys 
across the country  and teach 
them how online video marketing 
works. I help lawyers across the 
country create entire video 
libraries by  shooting 20 videos, 
30 videos, 50 videos, 100 videos 
or more in order for them to dominate the online video space.

I love helping lawyers understand how to create great compelling content that gets 
viewers interested in learning more about what they are looking for.

Let me share with you another story that I think youʼll appreciate.

OBSTETRICAL MALPRACTICE RESULTS IN PROFOUND CEREBRAL PALSY OF 
NEWBORN BABY

A number of years ago a young couple were about to experience the most joyous 
occasion of  their lives....the birth of their new baby. 



During the course of labor and delivery they realized something was wrong. The doctors 
were frantic during the last stage of labor and delivery. The baby was born blue and 
immediately began seizing.

After two full days of testing, the doctors came to the brand-new mom and dad with 
terrible news. “Were sorry to tell you, but your baby has significant brain damage. Weʼre 
sorry  to tell you that your baby has cerebral palsy. We are sorry to tell you that your 
baby will have significant developmental delays.”

On day three, dad returned home from the hospital and went online to look for 
information about what was cerebral palsy. He found a video I created about 
developmental delays and cerebral palsy. He found that video compelling enough to 
want to pick up the phone and call me for more information.

After a thorough investigation, it turned out that they had a valid case. I started that 
lawsuit and we were able to settle that case through trial counsel for $5.1 million.

I ask you, “Does video marketing work?”

GYNECOLOGIST VIOLATES BASIC STANDARDS OF MEDICAL CARE RESULTING 
IN A FAILURE TO DIAGNOSE BREAST CANCER IN A 23 YEAR OLD

Let me share with you another story involving a 23-year-old woman who was diagnosed 
with breast cancer. Her older brother believed that there was a failure to timely diagnose 
and treat his younger sister. As a result, he went online to look for information about 
failure to diagnose breast cancer cases. 

He found a video I created about failure to diagnose breast cancer cases. He found that 
video compelling enough to call me to ask me questions. That prompted him to have his 
sister call me for even more information.

It turns out his sister had a valid case and I was able to start a lawsuit on her behalf. 
That case is now on the trial calendar and Iʼve begun negotiating with the insurance 
carrier. Itʼs worth pointing out that their initial opening offer was $750,000.

Let me go back to the original question I asked you as I began this discussion: “Do you 
think video marketing really works?” 
I will leave that for you to decide.

WHAT ARE YOUR VIDEO MARKETING GOALS?
It is clear to me that since you have read this far you clearly have an understanding that 
video marketing is extremely powerful when done right. Video marketing has the 
potential to get your ideal clients and consumers to recognize that you have great 
information that they need to know.



You are beginning now to realize that video marketing is a very powerful messaging tool 
that you can begin to use immediately as long as itʼs done correctly. Keep  in mind that 
our viewers who are searching for information correlate our legal ability with the 
technical quality of our video. Thatʼs not a fair assumption for them to make, but thatʼs 
reality.

For those attorneys who think they  can simply use their iPhone or Flip camera and 
shoot a quick and dirty video that will compel someone to call, they may get a couple of 
inquiries that way. However, the majority of people watching that style of video will 
quickly realize itʼs not the right attorney for them and click away to find someone else.

You realize that video is a useful and productive tool. You also recognize that you need 
help in order to reach and achieve your video marketing goals. 

The best way to reach your goals is to have someone whoʼs experienced help you 
create a plan of action to get you to where you want to be. 

The best way to reach your video marketing goals is to have someone experienced and 
knowledgeable not just about video, but about video marketing as well as the law and 
help you implement those strategies necessary to reach your video marketing goals.

My goal, as a practicing trial attorney who helps lawyers create video to market 
their law firms, is to help you reach your goals. 

If you would like help  creating a plan of action to get you to where you want to be, I 
encourage you to call me immediately and letʼs develop a plan for you. Free! No charge. 

And if you need help implementing it, just ask me...Iʼm here to help you.

Thanks so much for reading and 
learning about video and all the great 
things you can do with it.

You can reach me directly at 
516-487-8207 or by e-mail: 
Gerry@LawyersVideoStudio.com. 

I look forward to speaking with you.

Best regards,

Gerry Oginski, Esq.
Founder, Lawyers Video Studio
NY Medical Malpractice Trial Lawyer Lecturing to 300 really smart lawyers about 

attorney video marketing.


